
Kicking off TheC-RR Extended process
Targeting H2020-specific actions

...Leveraging on Digital-Enabled Energy 
to address Social Challenges

TheC-Reloaded
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TheC-Reloaded is the first step of a 
collaborative process (“TheC-RR Extended”) 
foreseeing a stream of specific research and 
policy actions in the field of digitally enabled
energy to address societal challenges such as

energy poverty and social inclusion.

1. Setting the scene

The philosophy behind TheC-RR Extended process is to build capacity in the south-east region
of Europe, viewing Sofia as a hub. The region will act both as a key area in which these actions
are needed, as well as an example that could drive experimentation and reflections which
have an EU wide impact. TheC-RR Extended ultimate goal is to establish an Education-
Research & Policy Action Tank which is strongly connected to other Centers of Excellence in
Northern, Continental and South-West Europe, under the auspices and spirit of the European
Institute of Innovation and Technology (EIT). Indeed its key partners are central players in the
EIT and its cross-KIC collaboration effort (bridging digital society, energy and climate change).

TheC-Reloaded as a first action addresses the issue of energy efficiency through behavioural
change and digital transformation to address social challenges.

The partnership is built around a precise 
philosophy. It envisions 5 top European 
Universities: KTH (SE), Imperial College 

London (UK), KIT (DE), TUDelft (NL), 
University of Trento (IT) and a variable 

configuration of partners in the region able to 
address the specific action, which will be 

coordinated locally by BICA.



…Scope
The  proposed actions should demonstrate
an understanding of  different types of  
behaviours and  consider the  different
approaches needed to  influence them.  

A combination of at least one or more of the 
following aspects should be demonstrated:

Empower and facilitate actions for 
consumers to become prosumers, or to 
form collective consumer 
groups/consumer cooperatives
(addressing energy efficiency and/or 
renewable energy, and energy storage. 
Support clearly defined groups of
vulnerable consumers in tackling fuel
poverty by facilitating more sustainable
energy behaviour and choices in their
everyday life, without compromising
comfort levels. This should also aim at
achieving structural changes of national
policies to specifically address fuel poverty.
Facilitate wider deployment and
consumer adoption of existing ICT-based
solutions, for energy efficiency and
information on energy consumption and
costs, with a focus on improved
understanding of ICT interfaces and
information depiction.
Facilitate consumer understanding of
energy bills (on and off line), leading to
actions allowing for a reduction in energy
consumption.
Create better instruments for improving
consumer understanding and routing
purchase decisions towards higher
efficiency products, without compromising
comfort levels, and with no additional
relevant environmental impacts.

2. Call Summary

EE-06-2016-2017: Engaging private
consumers towards sustainable
energy

The EU Call…
…aims to develop and roll out
tailored effective and innovative
engagement actions to motivate
changes in consumers' sustainable
energy behaviour that will result
in reduced energy consumption in
buildings, heating/cooling systems
and/or appliances. The proposed
actions should focus on clearly
defined target groups of private
consumers (individuals or
collectives), using market
segmentation.

Potential Funding:
The project has a maximum
potential funding volume of ca. €2
million.

…The funding quota is 100% (for
industry/academia and research) of
the eligible costs.

Submission: 15 September 2016

The funded project is an
Coordination and Support Action.



3. TheC-Reloaded 
Consortium

Our initiative has attracted excellent partners from
Europe demonstrating the capacity to take leadership in
implementing the change.

Project partners Network partners



Approach
In TheC-Reloaded project, socially
driven changes to energy culture 
should be enabled through:

Better informed consumers 
using ICT and social media.
Impacting behaviour
(purchasing decisions, life-
style and habits.)
ICT enabling new approaches
to markets and engagement. 
(For example ‘buying clubs’ and 
micro-finance) 
The accumulated social 
currency can be ‘invested’ 
through social miles in benefit 
schemes such as:

Energy kiosk for the 
elderly
Benefit of local
communities e.g. 
schools
Investment in more 
energy efficient
equipment

4. TheC-Vision

Starting point…
TheC-Reloaded overarching goal is to deliver effective models of consumers
engagement to promote sustainable energy practices, with an emphasis on
helping consumers who are experiencing energy poverty.

Bulgaria, whilst having a rapidly advancing middle class, also faces challenges
in respect to fuel poverty in concert with challenges of carbon emission
targets and local air quality. It is representative of the wider Balkan region in
terms of climate, geography and demographics meaning that the projects
findings will be applicable in the wider region.

By targeting three distinct energy sectors, namely District Heating, Electricity
and Wood fuel, TheC-Reloaded supports the relevant stakeholders in
delivering engagement actions for the promotion of sustainable energy
practices.



5. Your role

We are actively seeking a limited number of partners specific to our three
areas of investigation.

Benefits for project delivery partners (our role)
By being involved you have the opportunity to work with a consortium of
Europe's top energy research establishments to develop new
approaches of consumer engagement.
By better understanding how improved consumer engagement can assist
in the challenges of climate change and fuel poverty, your organization will
benefit from early insights and analysis.
With government partners there is also the potential to be involved in the
formation of new policy based on the project findings.

Your role
To better understand consumers and how they use energy requires
residential participants that are your customers or potential customers.
Our project requires access to survey customers, for example
questionnaires, and supporting data about their energy use.
Once the consumer is better understood, with your help the consortium
will design experimental trials of new forms of consumer engagement.

Looking forward!



6. Timeline

The C-RRExtended gathered in Delft on
June 28-29 for a working meeting, and
will inaugurate its regional activity on July
20-22 in Sofia, organising a working party
and a stakeholder roundtable to share
views on capacity building in the region
with institutional authorities, public
administrations, the business community
and social stakeholders.
The project proposal has to be submitted
by 15 September 2016. The timeline
below illustrates the buildup for the
proposal phase.

We are supported by experienced
advisors to lead this project to success.



Disclaimer & Contact
Disclaimer: The C-RRExtended

acknowledges the different
institutional capacity and 

responsibility of the various
stakeholders and personalities

engaged. For this reason, we will
secure that the role of each

participant will be absolutely
contextualised to that capacity.  

The C-RRExtended goes far 
beyond a fund raising and 

lobbying exercise: it aims at
soliciting a fair and much needed

reflection among all the social 
stakeholders.

Contact Details: For further information please
contact the.c-rr.operations@list.disi.unitn.it

Spokesman: Matteo Bonifacio
University of Trento


